
RFP FOR PATCO PUBLIC RELATIONS 
 
Background 
The Delaware River Port Authority (DRPA) and the Port Authority Transit Corporation 
(PATCO), desire to engage the services of a professional public 
relations/communications firm with expertise in media relations and strategic 
introduction of new brands.  
 
PATCO operates a heavy rail commuter service between South Jersey and downtown 
Philadelphia providing close to 10 million annual passenger trips.  Nine stations are 
located in Camden County, New Jersey and four stations are in downtown Philadelphia.  
Approximately 75 to 80 percent of our customers ride during peak hours.  PATCO takes 
pride in its 98% on-time performance.   Although it’s a 14.1 mile operation, it is critical 
to the economic vitality of the region.  The service operates 24 hours a day, 7 days a 
week connecting people to jobs, healthcare, education, cultural and social activities while 
reducing congestion and improving the overall quality of life.  PATCO also has 
convenient intermodal transit connections with SEPTA and New Jersey Transit.  
 
The value of PATCO is immeasurable in terms of business investment within the region; 
mobility for workers, students, shoppers, etc.; and in quality of life benefits such as real 
estate values and the environment.  Continuing its value to the region, PATCO has 
embarked upon major initiatives such as: the design and installation of a new fully 
automated smart card fare collection system, exploring transit oriented development at 
stations along its right-of-way; conducting alternative analysis studies for expanding 
PATCO in South Jersey and in center city Philadelphia; a complete upgrade and overhaul 
of the PATCO rail cars; station and infrastructure improvements, etc. 
 
Recently, PATCO has rolled out a new brand to reflect its new image.  The purpose of 
the brand is to maintain the core service values of “reliable, efficient service” while 
providing a more contemporary image. 
 
An organization that provides transit service which is critical to the daily mobility needs 
of the region has its advocates and its critics.  From a public relations perspective it is 
important that the message about PATCO is managed and shaped in context to its brand 
image. 
 
The scope of PATCO activities encompasses the micro (“What time will train arrive?”) 
and the macro ($2 Billion South Jersey to Philadelphia Transit Extension Project; Design 
and Installation of a new Smart Card Fare Collection System; Infrastructure Renewal 
Program, etc.).  From PATCO’s perspective, when addressing the public concern and 
interest no issue is too small.  The numerous capital projects that are underway will 
improve the overall quality of service to our customers.  However, these projects will 
affect the daily commute of thousands of people.  A proactive public and community 
relations program will be important to shaping and focusing our message to the riding 
public. 



Our two primary marketing goals, stated succinctly, are rider acquisition and rider 
retention.  To win new riders we create awareness about PATACO services in targeted 
areas using direct mail, local print ads, broadcast, guerilla tactics, etc.  We also maintain 
our current customer base through consumer-reinforcement techniques.  During times of 
great inconvenience, most common with capital improvement construction work, 
customer retention can be especially demanding. 
 
Contrary to the common image of public transit, those who ride PATCO have made this 
consumer choice over other transportation means available to them.  Most PATCO riders 
own cars and enjoy the convenience riding the service.  Taking a bus or a train, in our 
present auto-dominated society, is not an intuitive action.  In fact, it can be very 
intimidating.  Information on the services PATCO offers, how to access those services 
and the, sometimes not so obvious, advantages of those services is the key to winning 
new customers. 

 
The public learns about PATCO in four very important ways: 

 
• By encountering its services 
• By interacting with others who work for or use DRPA/ PATCO services 
• By access to the general media 
• By PATCO’s own public awareness programs and information sources 

 
Clearly, providing safe, reliable, and cost-effective mobility is the best positive 
communicator of PATCO. A forthright, marketing communications program, at times 
broadcast throughout the region and, at other times, targeted to specific demographic 
profiles or geographic/population areas, is necessary to reinforce the value of the service 
and to mitigate negative perceptions due to the impact of capital improvement projects. 

 
PATCO does not have a marketing department and much of the marketing is done on an 
ad hoc basis.  The communication agency selected for this contract will be challenged 
with working with PATCO personnel who have responsibility for marketing but it is not 
their primary responsibility. The communication agency, through PATCO’s Office of the 
General Manager, would also have to coordinate and work with the DRPA’s departments 
of Corporate Communication and Community Relations. The agency will be expected to 
successfully operate in what can be a high-stakes, high-pressure environment, balancing 
multiple and, at times, conflicting priorities. 
 

SCOPE OF WORK 
 
During the period of the contract the successful agency, and its sub-contactors as 
applicable, will carry out a multi-faceted communication program on behalf of PATCO.  
This will consist of both short and long term activities.  The agency will advise in 
identifying potential ridership building opportunities; develop audience profiles; 
recommend appropriate media strategies; select favorable co-promotional opportunities; 
and, execute marketing and advertising programs intended to stimulate sales and loyalty. 



 
PATCO has been working for the past two years to create a new image for the transit 
agency, along with a brand for its “Smart Card” fare collection system.   PATCO has 
recently updated its logo and its brand (“Your life. Your train.”) to complement its new, 
state-of-the-art automatic fare collection system.  In addition, the new brand serves to 
emphasize the improvements that have been made and those that are planned for the 
system including track work, station revitalization, system improvements and expansion 
and restored rail cars.   To be introduced in January 2008, the fare collection’s moniker is 
“FREEDOM” and its smart card called the “FREEDOM Card.”   
 
PATCO invites qualified firms to submit proposals to conduct a 12-month public 
relations campaign to include media relations, community relations, event production, 
partnership and sponsorship development, and strategic introduction of new brands. 
 
Objectives 
 
The following are PATCO’s organizational objectives: 
 

1) Introduce PATCO’s new brand logo and tagline and its new selling proposition. 
 
2) Engage in a year-long public relations campaign to heighten awareness of 

PATCO and its many system upgrades and improvements 
 

3) Attract new riders to the PATCO system by promoting the “new” PATCO. 
 

4) Better instill PATCO as a partner in the communities it serves. 
 

5) Engage is strategic partnerships and sponsorships for PATCO. 
 

6) Better utilize agencies’ websites to communicate the new brand and selling 
propositions 

 
Expected Results 
 
The following is an overview of the results that are expected as a result of the year-long 
public relations campaign: 
 

• Increased PATCO ridership, particularly in off-peak hours and by students 
 
• Conversion of 75% of existing PATCO riders to the “smart card” fare collection 

system 
• Greater awareness and promotion of PATCO as a regional and community-based 

asset 
 
• Strategic partnerships will be in place to more closely connect PATCO and its 

partner 



 
• Sponsorship opportunities will be identified and/or implemented 

 
• Review and recommendations for use of agencies’ websites to promote its assets 

 
Agency Profile 
 
The successful agency will provide the full range of communication services. The 
services required include, but are not limited to: 

 
• Strategic Planning and Brand Maintenance 
 
• Media Planning and Placement 

 
• Advertising  

 
• Negotiating skill in the area of cooperative advertising and affinity marketing 

with the capability to evaluate and make recommendations 
 

• Experience in co-promotions and sponsorships 
 

• Financial ability to carry media debt for a period of time 
 
Media Contracts 

The agency will be requested to explore contractual relationships with major area 
newspapers and radio stations on behalf of PATCO.  These contracts will be based on 
historic usage on an annualized basis.  (As media planners know, contracts of this nature 
are executed to take advantage of volume rates.  Should volume not reach the projected 
amount within the time frame of the contract, the cost will be prorated to a higher price 
point.) 
 
Historically, PATCO has purchased space/air time in the region’s major newspapers and 
radio stations. The Office of the General Manager can provide information on past 
purchasing practices that can then be used as a guide for establishing a baseline to 
explore contractual rates.   
 
PATCO advertises in: 
 
Philadelphia Inquirer 
 
Courier Post 
 
EL SOL 
 
Local Township Dailies 



KYW 
 
WIP 
 
Clear Channel Stations 
 
Cable Stations 
 
Channel 6 
 
There are also a host of weekly community papers that have received some PATCO 
business.  Some may also allow for annual volume discounts. 
 
Minimum Criteria/Qualifications 
 
As a minimum, the firms submitting proposals shall have at least ten (10) years 
experience on work of a similar nature.  The evaluation of proposals by the selection 
committee will consider factors that may include, but are not limited to: 
 

• Related experience 
• In-house capabilities 
• Ability of professional personnel 
• Demonstrated ability to meet time and budget requirements 
• Proposed approach to the project 
• Documentation of completed projects of a similar nature, including demonstrated 

results 
 
Project Deliverables 
 

• Development of strategic public relations plan  
• Implementation of plan  
• Community relations activities 
• Development of strategic partnerships 
• Identify and solidify sponsorship opportunities 
• Event production (as it relates to strategic plan) 
• Website review and recommendations 

 
Project Cost 
The project cost will not exceed $100,000.  
 
Proposal Content: 
 
The proposal should include details on the following project requirements: 

 
1. Title page and table of contents 
 



2. Letter of transmittal stating: 
• Proposer’s understanding of the scope of work 
• Contact information 
• General description of the firm, including ownership, organizational 

structure, types of services rendered, types of clients, number of 
professional employees and areas of specialization 

 
3. Resumes of key individuals to be involved in the various aspects of the project 

and an explanation of each individual’s role. 
 
4. A list of services that will not be performed in-house by your firm and a list of 

those individuals/firms who would provide these services. 
 
5. A minimum of three (3) case studies of public relations campaigns the agency 

has completed, including challenge presented, the brand solution and 
subsequent impact studies.   These should include: 
• Name of client 
• Date of project and length of time to complete 
• Nature of project 
• Client references 
• Results of projects  

 
6. Detail any innovative techniques employed by company. 

 
7. Quotation of all fees and expenses related to this projects, broken down into 

costs per segment and objective 
 
Submission Requirements 
 

Responsive proposals will include ten (10) complete, double-spaced copies of the 
proposal of no more than 20 pages in length each.  Proposals should be delivered to 
Jan Odjemski by Thursday, October25, 2007, at the offices of DRPA, One Port 
Center, 2 Riverside Drive, 7th Floor, Camden, New Jersey 08101. 
 

 
Proposed Timeline 
 
Request for proposals out for response:   Week of October 15, 2007 
 
Proposal due to DRPA:     Monday, November 12, 2007 
 
Project award made:      Friday, December 14, 2007 
 
Contract Award                                         Within two (2) weeks of project award 
 
 



Selection Process 
 
A committee comprised of staff members of DRPA and PATCO personnel shall review 
all applications against the criteria and prepare a ranking for all applicants.  This ranking 
shall be listed in order of preference.  In the event the initial ranking results in a tie, the 
selection committee will review the applications of the tied applicants and re-rank them.  
DRPA/PATCO reserves the right to request orals from proposers. 
 
The highest rated agency shall be submitted to the DRPA Board of Commissioners for 
consideration and approval.  Following Board approval, a contract indicating scope of 
services and agreed upon fees will be forwarded to the approved agency for review and 
acceptance. 

 
Questions  
 
Questions about the R.F.P. should be directed to Cheryl Spicer, (856) 772-6925.  
Questions shall be submitted at least five (5) days prior to the closing date.  Send by mail 
or fax to: 
 

Cheryl Spicer, Assistant General Manager 
Port Authority Transit Corporation 
P.O. Box 4262 

   Lindenwold, New Jersey 
 

Standard Clauses 
 
The winning proposer shall enter into an Agreement in the following form. 
Additional provisions may be added by DRPA. 

 
IV. INSURANCE:  
 

The CONSULTANT will be required to provide insurance of the 
prescribed types and minimum amounts as set forth below. 

 
All insurance policies required shall be maintained in full force until all 
services under this Contract are completed.  Each policy shall contain the 
provision that there will be thirty (30) days' prior written notice given to 
the DRPA in the event of cancellation of or material change in the policy. 

 
Prior to commencing any services under this Contract, the 
CONSULTANT shall furnish the DRPA with insurance certificates 
evidencing that the required coverage is in force.   The CONSULTANT 
may be required at a later date and upon specific request by the DRPA, to 
furnish certified copies of any or all insurance policies related to 
protection for the work under the Contract.  The DRPA shall not be liable 



for the payment of any premiums, deductibles, claims or co-insurance 
under the foregoing. 

 
The insurance companies indicated in the certificates shall be authorized 
to do business in the Commonwealth of Pennsylvania and State of New 
Jersey as the location of the work indicates and shall be acceptable to the 
DRPA. 

 
Neither approval by the DRPA nor failure to disapprove insurance 
certificates furnished by the CONSULTANT shall release the 
CONSULTANT of full responsibility for all liability as set forth in the 
indemnification clause, entitled, "Save and Hold Harmless". 

 
The minimum requirements of insurance to be carried by the Construction 
Monitor shall be as follows: 

 
(1) Workers' Compensation and Employers Liability Insurance 

 
Coverage A, Workers' Compensation - Statutory benefits as 
required by the Workers' Compensation Laws of the 
Commonwealth of Pennsylvania and the State of New Jersey, and 
reference to such compliance made on all certificates of insurance. 
An “Other States” or “All States” endorsement may satisfy this 
requirement. 

 
Coverage B, Employer's Liability - One Million Dollars 
($1,000,000).  If applicable, coverage shall include, where 
applicable, employment under the United States Longshoremen’s 
and Harbor Workers’ Compensation Act, Federal Employer’s 
Liability Act (FELA) and Maritime Employment under the Jones 
Act; and certificates provided shall so indicate. 

 
(2) Commercial General Liability Insurance 

 
Commercial General Liability Insurance in an amount not less than 
One  Million Dollars ($1,000,000) combined single limit, or the 
equivalent, as respects Bodily and Personal Injury and Property 
Damage in any one occurrence/Five Million Dollars ($5,000,000) 
aggregate.  

 
Contractual Liability Insurance to include coverage for the 
liabilities assumed under the indemnification clause entitled, "Save 
and Hold Harmless”, in an amount not less than Five Million 
Dollars ($5,000,000).  
 



The coverage provided shall include Premises, Operations and 
Product Liability, Broad Form property damage, independent 
contractors and products/completed operations coverage. 

 
The coverage provided shall include protection against "X" 
"Explosion", "C" "Collapse", and "U" "Underground". 

 
The Contractor shall name the Delaware River Port Authority as 
Additional Insurers on all Commercial General Liability and 
Umbrella Liability Policies. 

 
(3) Business Automobile Insurance 

 
To provide coverage for all owned, non-owned, hired, leased, and 
rented vehicles and automotive construction equipment:  Liability 
Insurance in an amount not less than One Million Dollars 
($1,000,000) combined single limit for Bodily Injury and Property 
Damage in any one occurrence.  Coverage to include contractual 
liability insurance for the liabilities assumed under the 
indemnification clause entitled, "Save and Hold Harmless", for 
claims resulting from the ownership and/ or operation of vehicles 
and automotive equipment described above. 
The CONSULTANT will name the Delaware River Port Authority 
(DRPA) as Additional Insurers on all Business Automobile 
Policies. 

 
(4) Professional Liability Insurance 

 
Should the performance of any part of the work under the Contract 
require the rendering of professional services, the CONSULTANT 
providing such services shall be responsible for the maintenance of 
Professional Liability Insurance in an amount not less than 
$1,000,000 per occurrence and $2,000,000 aggregate.  

 
(5) Railroad Protective Liability Insurance 

 
Intentionally Omitted:   There is no Railroad Protective Liability 
associated with the scope of work under this contract. 

 
(6) Watercraft Liability     

 
Intentionally Omitted:   There is no Watercraft Liability 
associated with the scope of work under this contract. 

 
 
 



(7) Aircraft Liability:   
 
Intentionally Omitted:   There is no Aircraft Liability associated 
with the scope of work under this contract. 

 
(8) Mobile Equipment:   

 
Intentionally Omitted:   There is no Mobile Equipment associated 
with the scope of work under this contract. 

 
(9) Owned or Leased Equipment:  CONSULTANT shall maintain 

insurance on their owned or leased equipment, tools, including 
coverage for the Owner’s equipment used by the CONSULTANT. 

 
(10) Materials & Supplies Stored on Premises: Should the scope of 

services under this contract require the onsite storage of materials 
and supplies belonging the CONSULTANT, the CONSULTANT 
may elect to provide insurance for theft, loss, damage or 
disappearance of these items. Regardless of available coverage, the 
DRPA/PATCO will not be responsible for any for theft, loss, 
damage or disappearance of these items. 

 
(11) Sub-Contractor's/Sub-Consultant Insurance: If any part of the work 

under this Contract is to be performed by a sub-consultant or sub-
contractor, the CONSULTANT shall be responsible for each sub-
contractor or sub-consultant maintaining insurance as specified 
above where applicable in  paragraph (1), (2), (3), (4), (5), (6), (7), 
(8) and (9).  

 
(12) Primary & Non-Contributory Insurance: The insurance policies 

identified in all paragraphs, above shall be primary to any other 
coverage potentially available under this contract. Additionally, the 
coverages specified in this document will be non-contributory on 
the part of DRPA and as such the DRPA shall not be liable for the 
payment of any premiums, deductibles, claims or co-insurance 
under the foregoing. 

 
(13) Certificate of Insurance shall be provided to PATCO/ DRPA in 

accordance with contract documents.  The DRPA reserves the right 
to require the CONSULTANT to furnish certified copies of the 
original policies of all insurance required under this contract at any 
time upon ten (10) days prior written notice to the 
CONSULTANT. 

 
 
 



V. SAVE AND HOLD HARMLESS    
 
     CONSULTANT agrees to defend, indemnify, protect, save and hold 

harmless the PATCO/DRPA its officers, commissioners, directors, 
members, agents, servants and employees from and against any and all 
suits, claims, demands or damages, or whatsoever kind or nature arising 
from, out of, or in connection with the performance of this Agreement, 
including, but not limited to, expenditures for and costs of investigations, 
hiring of expert witnesses, court costs, counsel fees, settlements, 
judgments or otherwise. 

 
VI. TERMINATION 
 

It is understood and agreed that the PATCO/DRPA hereby 
reserves unto itself the right to terminate this Agreement at any 
time, for any reason whatsoever, upon giving not less than thirty 
(30) days prior written notice to the CONSULTANT.  In the event 
of the PATCO/DRPA's exercising such right of termination, the 
PATCO/DRPA shall be without further liability whatsoever to the 
CONSULTANT under this Agreement, except that the 
PATCO/DRPA will reimburse CONSULTANT for services 
rendered and costs expended, and pay to the CONSULTANT the 
amount of fee earned by the CONSULTANT to the date of said 
termination.  The CONSULTANT agrees that it shall not be 
entitled to any damages of any nature whatsoever in the event of 
such termination other than the aforesaid referenced payments. 

 
VII WORK PRODUCTS 

 
All materials, calculations, computations, specifications, drawings and 
intellectual property developed and prepared by the CONSULTANT, in 
the performance of its services herein, shall become the property of 
PATCO/ DRPA, and shall be turned over to PATCO/ DRPA at or prior to 
final payment or other termination of this Agreement, or upon written 
request thereof by the DRPA. 

 
VIII INTELLECTUAL PROPERTY 
 

CONSULTANT acknowledges and agrees that all work produced 
pursuant to this Agreement is work made for hire and accordingly, all 
copyright, trademark, and intellectual property rights are owned 
exclusively by DRPA. 
 
 
 
 



IX. SUB-CONTRACTING, ASSIGNING OR SUB-LETTING 
 

Prior written approval of DRPA is required for subcontracting any 
services covered by this Agreement other than those included in the 
CONSULTANT's Proposal.  Requests for authorization to subcontract, 
must be submitted in writing to the DRPA's Chief Executive Officer 
accompanied by a description of the specific work to be subcontracted, the 
total value of such sublet work, and proof that the organization which will 
perform the work is qualified.  The right to qualify, accept or reject any 
subcontractor is reserved expressly to the DRPA. 

 
X. POLITICAL PAYMENTS AND/OR CONTRIBUTIONS 

 
The CONSULTANT warrants to PATCO/ DRPA that neither the 
CONSULTANT nor anyone authorized to act on the CONSULTANT's 
behalf has made any payment or contribution to any political candidate, 
political committee, public official or any other person or entity, for the 
purpose of influencing the award of this Agreement.  The CONSULTANT 
agrees that if the Executive Committee of the DRPA decides, after such 
hearing as it deems necessary, that this warranty has been breached, the 
CONSULTANT shall, within thirty (30) days of this decision, pay to the 
DRPA liquidated damages equal to twenty-five percent (25%) of the face 
amount of this Agreement or order, provided the Executive Committee's 
decision shall be final, unless the CONSULTANT seeks a review thereof 
in a commercial arbitration proceeding conducted by the American 
Arbitration Association, instituted by the CONSULTANT within fifteen 
(15) days of receipt of the Executive Committee's decision; and the 
CONSULTANT further agrees that it shall be ineligible to receive any 
award of any contract or purchase order  from the DRPA for a period of 
one (1) year from the date of any final decision unfavorable to it. 

 
XI. APPLICATION OF LAWS AND REGULATIONS 
 

By entering into this Agreement, PATCO/ DRPA does not consent, either 
expressly or impliedly, to the jurisdiction or application of any laws, 
regulations, procedures or requirements of any governmental, quasi-
governmental or other political entity which would otherwise not be 
applicable to the DRPA. 

 
XII.  NONDISCRIMINATION 

 
• The CONSULTANT warrants and represents that in carrying out its 

obligations under this Contract, it will not discriminate against employees 
or applicants for employment because of race, color, religion, national  
origin, sex, age, or non-job related disability, and will undertake or  
continue to comply with all existing or future state and federal laws, rules 



and regulations respecting programs of Affirmative Action to ensure that 
minority group members and women are afforded equal employment 
opportunities without discrimination.  For purposes of this Contract,  
affirmative action shall mean those activities undertaken during the course 
of recruitment , employment, job assignment, promotion, upgrading, 
demotion, transfer, layoff or termination, and rates of pay or other forms 
of compensation, to ensure that minority group members and women are 
afforded equal employment and contracting opportunities. 

 
• The CONSULTANT shall make a substantial good faith effort to recruit 

minorityand female subcontractors and suppliers having substantial 
minority and female representation among their employees. 

 
• All advertisements or requests for employment placed by the 

CONSULTANT or on the CONSULTANT’s behalf, shall state that all 
qualified applicants will receive consideration for employment without 
regard to race, color, religion, sex, national origin, age or non-job related 
disability. 

 
• The CONSULTANT shall send each labor union or workers’ 

representative with which it has a collective bargaining agreement or other 
contract or understanding, a notice advising said labor union or workers’  
representative of its commitment to this non-discrimination clause. 
Similar notice shall be sent to every other source of recruitment  
regularly utilized by CONSULTANT. 

 
• It shall be no defense to a finding of noncompliance with obligations of 

this non-discrimination clause that the CONSULTANT delegated some of 
its employment practices to any union, training program, or other source 
of recruitment which prevents him/her from meeting the contractual 
obligation not to discriminate.  However, if the evidence indicates that the 
CONSULTANT was not on notice of the third-party discrimination or 
made a good faith effort to correct it, such factor shall be considered in 
determining whether the CONSULTANT is in compliance with the 
nondiscrimination clause.   

 
• The CONSULTANT shall comply with all state and federal laws 

prohibiting discrimination in hiring or employment opportunities.  In the 
event the CONSULTANT fails to comply with the provisions of the 
nondiscrimination clause of this contract or with any applicable laws, the 
Contract may,  
after hearing and adjudication by PATCO/DRPA, be terminated or 
suspended,in whole or in part, and the CONSULTANT may be declared 
temporarily ineligible for further PATCO/DRPA contracts.  Such 
termination or suspension shall not entitle CONSULTANT to any 
damages or additional compensation.   



• The CONSULTANT shall, upon request, furnish all necessary 
employment documents and records to, and permit access to its books, 
records, and accounts by PATCO/DRPA for purposes of ascertaining the 
CONSULTANT’s compliance with the provisions of this 
nondiscrimination clause.  If the CONSULTANT does not possess 
documents or records reflecting the necessary information requested, it 
shall furnish such information on reporting forms supplied by PATCO/ 
DRPA.   

 
The CONSULTANT shall include the preceding seven (7) paragraphs in 
every subcontract or purchase order in such a manner that the provisions 
shall be binding upon each subcontractor and supplier working on this 
contract.   

 
The CONSULTANT also agrees to be bound by applicable federal, state 
and local affirmative action and civil rights laws.  

 
XIII. AUDIT AND INSPECTION OF RECORDS 

 
The CONSULTANT shall permit the authorized representatives of 
PATCO/ DRPA to inspect and audit all data and records of the 
CONSULTANT relating to his performance under this Agreement. 

 
XIV. CONSULTANT - INDEPENDENT CONSULTANT 

 
The CONSULTANT is an independent contractor, and under no 
circumstances shall it, its servants, agents or employees be or become 
employees of PATCO/ DRPA in conduct of the work under this 
Agreement. 

 
XV. CONFIDENTIALITY 

 
CONSULTANT acknowledges that it may have access to 
PATCO/DRPA’s confidential and proprietary information.  It is 
understood and agreed that any such information learned through the 
course of working for PATCO/DRPA is confidential and shall not be 
revealed by CONSULTANT to any third party and shall only be used in 
the performance of work authorized by PATCO/DRPA. Within thirty (30) 
days of the expiration or termination of this Agreement, CONSULTANT 
shall return to PATCO/DRPA all documents received from DRPA. 

  
XVI. MISCELLANEOUS  

 
1. This Agreement may not be amended except upon written consent 
of both parties hereto. 

 



2. This Agreement shall be interpreted under the laws of the 
Commonwealth of Pennsylvania. 

 
IN WITNESS WHEREOF, the parties have caused this Agreement to be executed 

the day and year first above written. 
 
 
ATTEST:                                                  DELAWARE RIVER PORT AUTHORITY 
 
                                     By:                                                       

John J. Matheussen 
Chief Executive Officer 

 
ATTEST:     (NAME OF CONSULTANT) 
 
                                     By:                                                      
 
Reviewed by Office of 
General Counsel and 
Approved as to Legal  
Form. 
 
___________________ 


